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Sl. No. Name of the Teacher Title of the Book published Title of the Chapter published 

1 Rajesh Gupta Optimization and Inventory Management (Book 1)  

EOQ Model Under Discounted Partial Advance—Partial 

Trade Credit Policy with Price-Dependent Demand  

2  S.S Bhakar Insights of Social Science Research  Book 2  

3 Richa Banerjee  Insights of Social Science Research  Book 2  

4  Gaurav Jaiswal  Insights of Social Science Research  Book 2  

5  S.S Bhakar Insights of Social Science Research  

Antecedents and Manifestation of Customer Satisfaction 

on Banking  

6 Abhay Singh Chauhan   Insights of Social Science Research  

Antecedents and Manifestation of Customer Satisfaction 

on Banking  

7 Abhay Singh Chauhan   Insights of Social Science Research  

Antecedents and Manifestation of Customer Satisfaction 

on Banking  

8  Navita Nathani  Insights of Social Science Research  

Household Financial Management: Relation Between 

Knowledge and Behaviour  

9  Nandan Velankar  Insights of Social Science Research  

Household Financial Management: Relation Between 

Knowledge and Behaviour  

10  Garima Mathur  Insights of Social Science Research  

Investigating Students Perceived Satisfaction and 

Effectiveness of E- learning on Behavioural Intention  

11 Reeta Chauhan  Insights of Social Science Research  

Investigating Students Perceived Satisfaction and 

Effectiveness of E- learning on Behavioural Intention  

12 Tarika Singh Sikarwar Insights of Social Science Research  

Modelling Relationship Between FDI, Inflation, Interest 

Rate and stocks returns  

13 Himani Saxena  Insights of Social Science Research  

Modelling Relationship Between FDI, Inflation, Interest 

Rate and stocks returns  

14 Deepali Gupta  Insights of Social Science Research  

Modelling Relationship Between FDI, Inflation, Interest 

Rate and stocks returns  

15  Shailja Bhakar Insights of Social Science Research  

Impact of Perceived Quality and Trust on Brand Loyalty 

with Brand attachment as mediating variable  

16 Abhay Dubey  Insights of Social Science Research  

Impact of Perceived Quality and Trust on Brand Loyalty 

with Brand attachment as mediating variable  

17 Shilpa Sankpal Insights of Social Science Research  Impact of Emotional Value on Loyalty in Baked Goods  

18 Ruturaj Baber  Insights of Social Science Research  Impact of Emotional Value on Loyalty in Baked Goods  

19 Gaurav Jaiswal  Insights of Social Science Research  

A Relationship Between Workplace Spirituality and 

organisational commitment  

20 Ravindra Pathak Insights of Social Science Research  

A Relationship Between Workplace Spirituality and 

organisational commitment  

21  Sneha Rajput  Insights of Social Science Research  

Impact of Country of Origin on Brand Equity and 

Purchase Intention  

22 Pranshuman Parashar Insights of Social Science Research  

Impact of Country of Origin on Brand Equity and 

Purchase Intention  

23 Brahmanand Sharma Insights of Social Science Research  

Impact of Country of Origin on Brand Equity and 

Purchase Intention  

24 Richa Banerjee Insights of Social Science Research  Antecedents of Work Life Balance  

25 Smrita Bhadouria Insights of Social Science Research  Antecedents of Work Life Balance  

26 Sanjay Gupta  Insights of Social Science Research  Antecedents of Work Life Balance  



27 Vani Agrawal  Insights of Social Science Research  

Quantified Image Analysis for Coronary Artery Disease 

Due to Plaque Formation Using Soft Computing Based 

Processing  

28 Nitin Paharia Insights of Social Science Research  

Quantified Image Analysis for Coronary Artery Disease 

Due to Plaque Formation Using Soft Computing Based 

Processing  

29 Ajeet Singh Bhadauria  Insights of Social Science Research  

Quantified Image Analysis for Coronary Artery Disease 

Due to Plaque Formation Using Soft Computing Based 

Processing  

30 Vinod K. Bhatnagar  Insights of Social Science Research  

Effect of Foreign Exchange Rate on Oil Prices and Gold 

Prices in Indian Milieu  

31 Pooja Jain  Insights of Social Science Research  

Effect of Foreign Exchange Rate on Oil Prices and Gold 

Prices in Indian Milieu  

32 Satish Bansal  Insights of Social Science Research  

Analysis and Interpretation of Abnormalities in the 

Brain using genetic Algorithm  

33 Pinky Sodhi  Insights of Social Science Research  

Analysis and Interpretation of Abnormalities in the 

Brain using genetic Algorithm  

34 Krishnakant yadav Insights of Social Science Research  

Analysis and Interpretation of Abnormalities in the 

Brain using genetic Algorithm  

35 Ram Kumar Paliwal  Insights of Social Science Research  

Analysis and Interpretation of Abnormalities in the 

Brain using genetic Algorithm  

36 Dr. Amitabha Maheshwari  Insights of Social Science Research  

The Impact of Intensity of companies Intangible Assets 

on the Volatility of their stock prices in India  

37 Dr. Chanda Gulati  Insights of Social Science Research  

A Study of Deviant Workplace Behavior and 

Withdrawal Intentions in education sector  

38 Alka Chaturvedi  Insights of Social Science Research  

A Study of Deviant Workplace Behavior and 

Withdrawal Intentions in education sector  

39 

 Rahul Pratap Singh 

Kaurav Insights of Social Science Research  

What Constitute Effectiveness in Advertisement? Study 

of television commercials in Tourism Industry  

40 Megha Yadav  Insights of Social Science Research  

What Constitute Effectiveness in Advertisement? Study 

of television commercials in Tourism Industry  

41  Nischay Upamanyu  Insights of Social Science Research  

Product Knowledge, Ethnocentrism and Country of 

Origin Image on Purchase Intention: A Study of Mobile 

Segment  

42 Rajesh Gupta  Insights of Social Science Research  

Product Knowledge, Ethnocentrism and Country of 

Origin Image on Purchase Intention: A Study of Mobile 

Segment  

43  P.K Singh Insights of Social Science Research  

Effect of Perceived Ease of Use, Perceived usefulness, 

Service Convenience in Electronic Service Provider 

EnvironmentContent Quality and Service Delivery 

Quality on Service  

44 Devendta Sharma  Insights of Social Science Research  

Effect of Perceived Ease of Use, Perceived usefulness, 

Service Convenience in Electronic Service Provider 

EnvironmentContent Quality and Service Delivery 

Quality on Service  

45 Krishan Kant Yadav  

International Journal Of Innovative Technology 

And Exploring Engineering (Ijitee Journal)  

A Firefly Approach To Collaborative Filtering Based 

Recommender Systems Through Fuzzy Features  

46 Sneha Rajput  South Asian Journal Of Management 

Factors Affecting The Acceptance Of E-Learning By 

Students: A Study Of E-Learning Programs In Gwalior, 

India,  

47 Tarika Singh Sikarwar  

International Journal Of Accounting And Financial 

Reporting 

Social Influence And Individual Financial Behavior For 

Digital Banking: A Causal Study  



48 Tarika Singh Sikarwar  

The International Journal Of Financial 

Management 

Determinants Of Trading Decision: An Experiential 

Examination  

49 Satish Bansal  

International Journal Of Scientific Research In 

Network Security And Communication Data Security By Steganography: A Review  

50 Praveen Aronkar 

International Journal Of Scientific Research And 

Review 

Effect Of Service Quality & Customer Satisfaction On 

Customer Loyalty In Online Retail  

51 S.S. Bhakar 

Research Review International Journal Of 

Multidisciplinary 

Effect Of Service Quality & Customer Satisfaction On 

Customer Loyalty In Online Retail  

52 Praveen Aronkar  

Research Review International Journal Of 

Multidisciplinary 

Effect Of Service Quality & Customer Satisfaction On 

Customer Loyalty In Online Retail  

53 Garima Mathur  

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" 

Impact of Facebook usage on student involvement in 

studies  

54 Navita Nathani   

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" Impact of Facebook usage on student involvement in 

studies  

55 Kishan Singh Rathore  

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" 
Analysis of Foreign Direct Investment in India  

56 Saifali Chauhan  

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" The Impact of Website Quality  and Reputation on 

Purchasing Intention Towards online Shopping  

57 Subeer Banerjee 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" The Impact of Website Quality  and Reputation on 

Purchasing Intention Towards online Shopping  

58 Richa Banerjee 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" The Impact of Website Quality  and Reputation on 

Purchasing Intention Towards online Shopping  

59 Saifali Chauhan  

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" Impact of E-Recruitment  and Job Seekers Perception : 

A study of  Gwalior Region  

60 Subeer Banerjee 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" Impact of E-Recruitment  and Job Seekers Perception : 

A study of  Gwalior Region  

61 Richa Banerjee 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" Impact of E-Recruitment  and Job Seekers Perception : 

A study of  Gwalior Region  

62 Richa Banerjee 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" Family Relationship and Spiritual Intelligence : With 

Reference to Studies of Professional Courses  

63 Ravindra Pathak  

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" Family Relationship and Spiritual Intelligence : With 

Reference to Studies of Professional Courses  

64 S.S. Bhakar 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" Book 3  

65 

Rahul Pratap Singh 

Kaurav 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" Book 3  

66 Vani Agarwal 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" Book 3  

67 Monika Gupta 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" Book 3  

68 Navita Nathani  

International Journal of Scientific Research & 

Growth  

Impact of capital Structure on Firm value : Evidence 

from Nifty  

69 Tarika Sikarwar 

International Research Journal of Commerce , Arts 

and Science  

Job Stress, Stress Management and Employee 

Performance : Case of bank Employees  



70 S.S Bhakar 

Journal of Emerging Technologies and Innovative 

Research  

Impact of Employee Empowerment and Work 

Motivation on Bonding: A study of Educational 

Institutions. 

71 

Navita Nathani  Decisions  
Interactions between macro-prudential framework 

and macroeconomic indicators 

72 Tarika Singh Sikarwar 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" Determinants of Emotional Stability and Psychological 

Well Being in Investors During Stock Market 

Fluctuations  

73 Monika Gupta 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" Determinants of Emotional Stability and Psychological 

Well Being in Investors During Stock Market 

Fluctuations  

74 

Rahul Pratap Singh 

Kaurav 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" Content Marketing: Concepts and its relevance in the 

tourism Industry  

75 Garima Mathur 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" Antecedents to Green Loyalty: A study of Consumer 

Using Rechargeable Battery  

76 Pranshuman Parashar 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" Antecedents to Green Loyalty: A study of Consumer 

Using Rechargeable Battery  

77 Brahmmanand Sharma 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" Antecedents to Green Loyalty: A study of Consumer 

Using Rechargeable Battery  

78 Krishna Kant Yadav 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" 
Optimization Approach for Web Customers On 

Recommendation System Using Collaborative Filtering  

79 Nischay Kr. Upmannyu 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" 
Motive of Visiting Temples: A Demographic Study  

80 Aditya Pratap Singh 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" 
Motive of Visiting Temples: A Demographic Study  

81 Amitabha Maheshwari 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" Role of Customer’s Trust on the Adoption of Internet 

Banking in Gwalior City  

82 Indira Sharma 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" Impact of Spiritual Intelligence and Emotional 

Intelligence on Learning with mediating 

effect of Curiosity  

83 Abhay Singh Chauhan 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" 
Impact of GST on Stock Indices in India  

84 Navita Nathani 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" Determinants of Dividend Policy in Indian Companies: 

A Panel Data Analysis  

85 Vani Agarwal 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" 
Internet Censorship in India  

86 

Rahul Pratap Singh 

Kaurav 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" 
Antecedents of HR Challenges in Tourism Industry with  

reference to Agra  

87 Nandan Velankar 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" Measuring Human Capital as A Predictor of Financial 

Performance: An Evidence from Indian 

Private Sector Banks  

88 Navita Nathani 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" Influence of Technology Entrepreneurship on 

Entrepreneurial  

Intentions: A Cross Country Analysis  



89 Gunjan Dwivedi 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" Influence of Technology Entrepreneurship on 

Entrepreneurial  

Intentions: A Cross Country Analysis  

90 Sneha Rajput 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" Establishing the Relationship Between Service Quality 

and  

Student Satisfaction  

91 Kishan Singh Rathore 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" 
Analysis of Foreign Direct Investment in India  

92 

Rahul Pratap Singh 

Kaurav 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" Cryptocurrency technology: Prospects in the success of 

different  

organizations  

93 Sneha Rajput 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" 
Do Emotional Intelligence always affect Job Satisfaction  

94 

Rahul Pratap Singh 

Kaurav 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" 
Do Emotional Intelligence always affect Job Satisfaction  

95 Pinky Sodhi 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" Introduction to Machine Learning and Its Basic 

Application in  

Python  

96 Praveen Aronkar 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" 

Effect of Store Location, Product Variety and Quality on  

Customer Loyalty towards Fruits & Vegetables Stores  

97 Garima Mathur 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" Antecedents to Purchase Intention – A Perceptual study 

about  

“YouTube” videos  

98 Gaurav Jaiswal 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" The Relationship between Trust, Learning Capability 

and  

Affective Organizational Commitment  

99 Sonal Saxena 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" Impact of Job Satisfaction on Organizational 

Citizenship  

Behavior  

100 Kalpana Tomar 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" Impact of Job Satisfaction on Organizational 

Citizenship  

Behavior  

101 Shilpa Sankpal 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" Effect of System and Information Quality on Use 

Intention of  

Online Retailers  

102 Tarika Singh Sikarwar 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" 
CSR in Indian Companies: A Comparative Study  

103 Reeta Chauhan 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" Fractional Kinetic Equation involving 

Integral Transform  

104 Vani Agarwal 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" 

Web security using user authentication methodologies:  

CAPTCHA, OTP and User Behaviour Authentication  

105 Ram Kumar Paliwal 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" 

Web security using user authentication methodologies:  

CAPTCHA, OTP and User Behaviour Authentication  



106 

Navita Nathani  

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" 
The Impact of Brand Trust , Brand Values and 

acceptability of Non -Vegetarian Brnads available 
in Gwalior Region  

107 

Brahmmanand Sharma  

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" 
The Impact of Brand Trust , Brand Values and 

acceptability of Non -Vegetarian Brands available 
in Gwalior Region  

108 

Pranshuman Parashar  

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" 
The Impact of Brand Trust , Brand Values and 

acceptability of Non -Vegetarian Brands available 
in Gwalior Region  

109 

Shailja Bhakar 

Proceeding of 10th international conference on 

"Digital strategies of organisational Success" The Effective of E-Advertisement towards 
customer Purchase Intention : Indian Perspective  

110 

Abhay Singh Chauhan  
International Journal of Research and 

Analytical Review (IJAR) 

An Empirical analysis of Financial Development 
and Economic Growth :With Reference to G 20 

Nations 

111 Sneha Rajput  _ 
Innovativeness and Creativity at FM Radio 

Station 

112 Praveen Aronkar _ 
Innovativeness and Creativity at FM Radio 

Station 

113 Alka Chaturvedi  _ 
Innovativeness and Creativity at FM Radio 

Station 

114 Megha Tomar _ 
Innovativeness and Creativity at FM Radio 

Station 

115 Vinod Bhatnagar  _ 
Company's Financing Policy: Impediment in 

Buying 

116 Sanjay Gupta  _ 
Company's Financing Policy: Impediment in 

Buying 

117 Ritu Gangil _ 
Company's Financing Policy: Impediment in 

Buying 

118 Amitabha Maheshwari _ Creating Wealth and Transforming Lives  

119 Pooja Jain  _ Creating Wealth and Transforming Lives  

120 Himani Saxena  _ Creating Wealth and Transforming Lives  

121 Tarika Singh  _ Employability for Employment  

122 Satish Bansal  _ Employability for Employment  

123 Navita Natahni _ Read to Lead 

124 Nandan Velankar _ Read to Lead 

125 Reeta Chauhan 
 

Read to Lead 

126 Gaurav Jaiswal _ The Problem of Low Sales 

127 Raveendra Pathak  _ The Problem of Low Sales 

128 Raveendra Pathak  _ The Problem of Low Sales 

129 
Vivekanand Singh 

Bhadoria 
_ The Problem of Low Sales 

130 Chanda Gulati  _ Absenteeism Apprehension 

131 Pranshuman Parashar  _ Absenteeism Apprehension 

132 Rajesh Gupta  _ Absenteeism Apprehension 

133 Garima Mathur  _ 
Skills Deficient Employees Log in Poor 

Performance at CBC Bank 



134 Ruturaj Baber  _ 
Skills Deficient Employees Log in Poor 

Performance at CBC Bank 

135 Ram Kumar Paliwal _ 
Skills Deficient Employees Log in Poor 

Performance at CBC Bank 

136 Shilpa Sankpal _ Being #1 is a Challenge 

137 
Prabhat Kumar Singh 

Kushwah 
_ Being #1 is a Challenge 

138 Nitin Paharia  _ Being #1 is a Challenge 

139 Shailja Bhakar _ 
How Not to Develop High Performance 

Executives 

140 Abhay Dubey  _ 
How Not to Develop High Performance 

Executives 

141 Pinki Sodhi  _ Ethical Dilemma in Insurance Company 

142 Nischay Kr. Upmannyu _ 
Market Dynamism Leads to Do Something 

Innovative  

143 Vani Agrawal  _ 
Market Dynamism Leads to Do Something 

Innovative  

144 Shilpa Sankpal _ Newspaper Tales - A Snapshot of Its Daily Life  

145 
Prabhat Kumar Singh 

Kushwah 
_ Newspaper Tales - A Snapshot of Its Daily Life  

146 Nitin Paharia  _ Newspaper Tales - A Snapshot of Its Daily Life  

147 Sher Singh Bhakar _ 
Manufacturing Facility Location Decision: Pains 

and Gains 

148 
Rahul Pratap Singh 

Kaurav 
_ 

Manufacturing Facility Location Decision: Pains 
and Gains 

149 Krishna Kant Yadav _ 
Manufacturing Facility Location Decision: Pains 

and Gains 

150 Richa Banerjee _ Unequal Work Equal Wages 

151 Smrita Bhadouria _ Unequal Work Equal Wages 
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