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Antecedents and Manifestation of Customer
Satisfaction on Banking

5.5. Bhakar', Abhay Singh Chauhan®, Avwita Shrivastava®, Vijay Salunke?,
Mahesh Singh® Mohd, Armi Khan® & Akshay Bhargava”

ABSTRACT

Custorner loynlfy Tas becomne extremcly difficult i the extremely competitive environment wihere
coery mmmfacturer or service provider is doing their best to ouf-mmmenver competition. The
current study comlumates the medmtion role of Bromd Inmge mnd Customer Sefisfuction on the
relmtionship betwern Service Comdity (both online wnd offitne) wnd Customer loywlty. The study
wms conducted on wswrple of 200 customers selected ased on purposive senpling technigue.
Stmdurdized questionyares were used to collect dutn onw sode of 1 fo 5. Online Service Chadify
tmd signifioant cffect on Customer Smtisfaction buf did not wffect Brand Inmee mnd Customer
Loymlty sipnificrmtly. Sinlurly, Offine Service Qumllity wiected Customer sutisfaction wd Brand
Inmige Sigraficrntly but did not Froe sigrafioant cffect on Custormer Loyrdty. Custorer Subisfachion
mid Brand Inmoe both did not fmoe sigmifiomnt gffect on Customer Loywlty. Both fhe medmiing
veamables (Brand Ivmoe vnd Custorner Sufisfuction) did not e sienifiomnt medmtion cffect on
the relationships bebween on wnd off line service quulity wnd customer Loynlfy.

Keywords: Online Service Cumlify, Offline Service Qunlity, Customer Snutisfuction, Brand
Irvmape, Custorner Loywlty
INTRODUCTION

The banking industry has witnessed tremendous change after the post-independence.
Financial service is the backbone of the service sector. Banking has become the most
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Household Financial Management: Relation Between
Knowledge and Behavior

D, Navita Nathani', Dr. Nandan Velankar®, Babita Dubey’, Anita Arwaded,
Vineet Tomar®, Komal®, Ravi Sharma” & Harshika Yadav?

ABSTRACT

This prper wttenpts fo awlumte the factors ql"ﬁ-rnxrd kronvledpe rond their belmmniour tn nmrmging
personml firmnoml] plenning. The study 1s based on plenned belmnonr theory given by Teck
Ajzen {ISS}} Furthermore, this study wso explored the finmcmd knowledes wnd befmanour
wroross varions demmogrmaplic vanmbles to know the differences mnong penders, qualifications
wid profession. The study used strbistionl tool like ANOVA wd repression through 5P55 softionre.

Keywords: Firmneml Enowledpe, Belmwtonr, Houschold Lnits.

INTRODUCTION

Fecent economic troubles in all over the world have been emphasizing the finandal
educators to think and come out with some appropriate solution. The urge is to
understand the financal markets and act accordingly. The izsue of finandal Inowledges
and behaviour has become the subject of critical financial importance. The finandal
wellbeing of individual depends upon the actions and actions influence by lot many
factors like social, economic, regulatory and political etc. Hence it can be concluded
that financial decizions are affected by environment.
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Investigating Students Perceived Satisfaction and
Effectiveness of E-learning on Behavioural Intention

Dr. Garima Mathwr!, Reeta Chanhan?, Dr. Monika Govil®, Poonam Sharma¥,
Annu Singh®, Ritn Mittal® & Kajal Sharma’

ABSTRACT

With the ndvent of e-lemrning system if 15 becoming difficulf fo wmdke students belmoe in the
desired way. However, lemrming wnd intendion to behmoe depends upon the expecintions of students
from E-lemrnime systerm. Chin, Hsu, & Sun (2005) huve stwted thet perceived sadisfaction isw
powerful factor in deciding continuous use of onling lewrning system. There wre fow resemrches
hrwe been done relrted to Investignting students percoived sehsfaction, cffectivensss of E-lomrning
md belmmioral intention This study mwms wf mesunng the impnct of E-loarning on sahisfrcfion
level, belmmriorml intention, wnd gffectivensss.

Keywords: Students Percerved Subisfachion, Behmmioral Intention, Effechivencss, E-Lewrming

INTRODUCTION

In the last two decades Electromic leaming (e-leaming) has been rezearched and

especially in IT (Roca et al.,, 2006). E-leaning methods are new method for enhancing
learning beyvond classrooms or traditional teaching methods. There are many forms
of disseminating E learming which majorly includes Intranet, Internmet, Esdranets, satellite
broadcast, andio/video tape, interactive TV, and CD-ROM (Urdan & Wegsen, 2000).
Crver the period of time the modes were changed for E-learning. However, few are
still same but these processes have been chansed. A wide data base iz available free
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Modelling Relationship Between FDI, Inflation,
Interest Rate and Stock Returns

D, Tarika Singh Sikarwar!, Himani Saxena® Deepali 'Gu]_:rta", Eumar
Sanrabh? Anjali Singh®, Ritu Gupta®, Sapan Jiten Singh’,
Arnmol Miglani® & Shivani Saxena®

ABSTRACT

The present study wrs done in Indmm context to evnlunte the relmtionship betroeen FDU, Inflution,
Interest Bmte mnd Stock Returns. The study wws done considering sectorw indices wd the fime
fremne of the study wxs fers yewrs (2005-2016). Linewr regression wns wpplied to check the cmisal
relationshiy between sectorml Index refurns mnd smcro-cconorc varmbles under study. The
results wre sigrificant in Indmm context.

Keywords: FDI, Inflation, Interest Bnte, Stock Returns, Mucrocconomic Varmbles.

INTRODUCTION

The relationship between macro-economic growth and stock market development has
dominated academic both academicians" and practiioner’s literature in recent times.
The growing linkages between macroeconomic variables and the movement of stock
prices for different countriez have well been documented in the literature over the
last several vears (Fama, 1981; Les, 1992; Kaneko and Lee, 1993; Mukherjes and MNaka,
1995; Booth and Booth, 1997; Mavrides, 2000; Mayzami and Foh, 2000; Sadorsky, 2003;
Chen, 2005; Humpe and Maomillan, 2007). Almed (2003) The movemsnt of stock indices
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Impact of Perceived Quality and Trust on Brand
Lovalty with Brand Attachment as Mediating Variable

D, Shailja Bhalar®, Abhay D‘-I.'IIZIE}-':, Mansi Bansal® & Himanshu Mishrat

ABSTRACT

Brmnd loywlty is the most shot witer men by nmwketers these dmys wnd lof of resewrch 15 being
conducted i s wren. The current resenrch wms conducted to sdentify the tmpact of percerved
quedity wnd frust on brand Iomlty with brand etinckenent us medimting vermble. The datn was
collected using stendurdized questionnmives on the study varmbles on w Likert type sonle of 1-
7 with smmple size of 200 respondents. Non probabulity quoin swrepling technigue wes used for
tdentifinng the respondents. The results indiomted that brand wttuchment ploys wamgor role in
generahing brand loynulty e ogse of frst food cheens. Both percerved qudity wnd brand brust s
indirect gffect on brand loywlfy 1.c. through brend attachwent.

Keywords: Percevved Qulity, Trust, Brand Loywlty, Brond Attacheent.

INTRODUCTION

Brand loyalty is a verv vast area in which marketing researchers are conducting
comtinmous researches on different issues. Brand loyalty is a very important concept
for organizations as quoted by several researchers in literature review (that is, Aaker,
1991 ; Dick and Basu, 1994; Fowrmder and Yao, 1997; Chandbmri and Holbrook, 2001).
Fepeated buving of a brand as well as positive atbitude towards a brand predicts the
overall brand loyalty of a person towards the brand (Jacoby and Kymer, 1973;
Tringquecoste, 1996; Bozzo etal., 2003).

With the increasing competiion in the market and decreasing differentiation between
the products, brand levalty acts as a savior for the erganizations (Fouwrnier and Yao,
1997). When a customer is loyal he doesn't pay attention to any promotion done by
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Impact of Emotional Value on Loyalty in Baked Goods

D, Shilpa Sankpal!, Dr. Euturaj Baber®. Anand Pal Singh Gantam?,
Rubee Mamgain®, Hema Gupta®, Harish Shrivastava® & Kapil Kapoor”

ABSTRACT

In brked goods, such ns biscuits, woery strong mesocmtion is often scen. Even thoush there Ins
been prolifermtion in the bronds mminble in cortmin product category, it is obvious fhmt peopls
keep purdmsing the swme hiscusts tht they wre essentmlly fond of. The curvent study wws done
to understumd the smprct of emotionsl oalue on loymlty in baked goods. The study ndmpted
questionymare from standrrdized sonles, wid dutn wis collected on college students. It wns found
timt indeed emotionnl value hms w very strong wpnct on Imymilfy.

Keywords: Emotiormd Valus, Customer Loymlfy.

INTRODUCTION

Consumer research has developed from an attention on the psychological parts of
basic leadership to incorporate natural viewpoints, so that an article or experience
can be seen to be esteemed for itz owmn particular purposs. Holbrook and Hirschman
(1952), for instance, contended for an experiential point of view that incorporated the
symbolic, hedonic and esthetic parts of the utilization procedure. They recommended
that the current data handling viswpoint inferred items were generally judged through
utilitarian criteria, in light of how well an item or administration fills its proposed
n=ad or plavs out its legitimate capacity. An experiential viewpoint sees items or
administrations through hedonic criteria, in light of a valuation for the great or
administration for its own purpose. Different specialists (e g, Batra and Ahtola, 1990)
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A Relationship Between Workplace Spirituality
and Organisational Commitment

D, Gaurav Jaiswal', Dr. Ravindra Pathal?’, Urvesh Chaundhery?,
Hemlata Chand?, Shiv Kant Tiwari,® Shivani Agarwal®
fr Harvinder Kanr”™

ABSTRACT

In this competitive erm of 21st century, employees ure suffering wnth stress, insecunty, less
outout, work pressure etc v the consequences of complexities, comepetition mnd structura clmmges
wid in these situmdions werkplnoe spiriturdihy o be fermmed ws wmy of hope by which mn orermzation
o find out the solutions of wbove set problems. Af orpramizmdion level, B strong motivation am
be driven by practicing the workplnce spintumlify. It npproudhes employess in more posifive
rmnier so Hmt in the present resemrch praper we wre trying fo wanlyse underlying factors of
orgmuizdion commmitment wnd workpluce spinfuwlity, the relationship befveen orgwm mmfion
commmitment wnd workplnce spirituality. For resenrch prurpose we hove collected the privmry
drtn through surpey method md the smwple size 15 200 regpondents in which population mdudes
the faculty members of professionml courses in Gumdior City. The smnpling technigue used is
Nen — probuabdity purposive method. The resenrdh uves conducted to show u positioe relationshp
between workpnce spinitumlity mnd orgroizmtion commifment.

Keywords: Workplace Spinitumlity, Oreraization Comnmrmitment.

INTRODUCTION

Educational Instimbons plays an inaredible role in the development of a commtry becanse
in institutions there are mumerous faculties who are worldng, and these faculty members
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Impact of Country of Origin on Brand Equity
and Purchase Intention

D, Sneha Rajput!, Pranshuman Parashar?, Brahmanand Sharma®,
Mr. Shushin? Somya Sharma®, Tanmay Jain? & Deeksha Somi”

ABSTRACT

Todmy's businesses Ime been smgorly wifected by incrensing plobnlization witich Ims resulted i
unprecedented problems for mmnufactures, norketers wnd customers. The present study is wn
witerpt to find ouf the irpmct of country of origin on brnd equity wnd purcimse intention. It
wrs conducted on fhe Shoppers from Gumlior Begton. The dutw is relevwnt wed relinble. It wes
checked using the relmbility wnd factor mmlysis fest Regression mmlysis wrs mpplicd to know
the effect of country of origin on bromd equity wnd purchmse intention. T-fest uns wpplicd fo
know the effect of gender onwll three tarmibles. Confirmmtory factor mmlysis wns mpplied fo
confirm wid validuts the facters. The results show fimt country of ongin is sienificamty mfected
by the bramd equity. CEA wws wpplicd on individund varmbles. Fromn COOT the lmding factor
wms product distinctivensss with w construct relmiility of .76 from BE the lending factor wmas
brend stremgth with w construct relmbnlity of 68 wd from P the leading factor wws wssessment
with v construct relmbility of .51. Gender did not Imwe mny significomt impmct on COOI, BE
wid PL

Keywords: Country of Origin, Brand Equity wnd Purclmse Intention.

REVIEW OF LITERATURE

Azim et al (2011) investigated the relationships among brand equity, purchase intention
and brand preference from the point of view of Iranian young consumers. The secondary
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Antecedents of Work Life Balance

Dr. Richa Banerjee!, Smrita Bhadouria®, Sanjay Gupta® Parvin M. Shailh®,
Fadhilka AE;[awaJE, Megha Soni® & Saksham Kukteja:'

ABSTRACT

This prper is focused uf idenfifying the wntecedents of work life elunce of the momdermicmns of
the Guwdior region. Work life balmice or work fremly conflict is mburning topic for resemrch for

resemrchers wnd wlso for the socml scientist. The incremsing derminds from nperson inwll the

roles thwt he performs, is smdcng these fype of resewrches more fmporfant.

For this resemrch dnim wns collected with the help of strmdrrdized questionnmmre mnd tarious
strtistiond tools like reeression, ANOVA etc. ismpplied on collectod dufn to tdentify the mtecedents
of work life bulunce. The results revenled thmi ernployee engngement, personmdity type wnd
demogrmphics wlso pray importmt role in defermining work-life elmnce of employees of Gumlior
region.

Keywords: Work Life Balunce, Work Fremily Conflict.

INTRODUCTION

The present scenario of organization is altogether different from the past era. We can
see increased women participation in worldforce, the age of employess can rangs from
23 years to 70 years only males are not responsible to eamn bread and butter for the
family but females are equally supporting them The jobs are no more 9 to 3 jobs but
the job timings can extend bevend that, the relationship of work and worker has now
been redefined. The change can alzo be envisaged in social scenario, the members of
sodety (family) have to fulfill old roles and certain new roles also demand their attention
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Quantified Image Analyvsis for Coronaryv Artery Disease
Due to Plague Formation Using Soft Computing
Based Processing

Vani Agrawal®, Nitin Paharia®, Ajeet Singh Bhadouria®,
Mohit Yadav® & Shubham Kumar®

ABSTRACT

Atherosclerosis, or herdening of the wrterics, is w condition i which plague builds up inside
the wrtenes. Plugue is nmde of diolesterol, frtty substroces, clcifiontion, cellular uxste products,
calcime mnd fibrin (n clofting wmterml in the blood). In this study tarious methods to detect the
plague form in corovmmy wrtery hee been presented. This paper demonstrates some of the Inmgee
Processing nchivitics like brightness enlmmcement, contrast ndjustment, Histogrmm mmlysis,
Inverse transformmtion of wn inmee, thresholding of tnmpes, inmge enlmmcement in frequency
donmzn, immee restoration wd de-noising. Edee detection Ims wlso been done fo detect the plnque
occurrence tn the corommry wrtery. Soft computing mppronches using genctic nlgon thn Ims been
wnplemented for Inmge filbration.

Keywords: Plugue, Coronmry Arfery, Soft Computing, Inmge Processing, Thresholding.

INTRODUCTION

In the area of Madical Sdences, dizease detecHon is the major concern. Image Processing
is playing significant role in the area of Medical Images and in the detection of dizeased
area. In this paper, analysis of plaque detechion in coromary artery has been demonstrated.
Heart attack, in medical terms Myocardial Infarction (M), is a major canse of human
death in all over the world (Supriva Agrawal et al., 2013). Plaque iz a substance made
of cholesterol and fatty substances, calcinm ete. which get deposits inside the arteries
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Effect of Foreign Exchange Rate on Oil Prices and
Gold Prices in Indian Milien

Dr. Vinod K. Bhatnagar’, Pooja Jain®, Vaibhav 5 Arwade®, Nikita Jain®,
Anurag Chourasiva®, Sakshi Upadhava® & Shweta Chauhan”

ABSTRACT

This prper cxmenined the tmypact of forcion exclmmee mfe on ol prices (OF) wnd gold prices
(GF) tn Indm. The dependent varmbles in this stady were ol prices mnd gold prices. The indepersdernt
vrrmable in the study wns foreien exclmnee mite (FOREX). The mmun objectives of the study
were to find the inymct of foreign cxclmmee rmte on ml prices mnd gold prices. Vanous pre-
regression wmlyses were performed cluding normmliby tost, stabiowmriby test wnd Granger
Crusmlity test. To mmlyze the dutn, Auemented Dickey-Fuller (ADF) wwms used to test
statiormrity. OLS model estimmtion was wdopted to defermine relufionship mmong the vermbles.
Grmmeer crauswlity test wrs used fo investionte the imprct of FOREX on Oil Prices mnd Gold
Prices. We tmmwe used Evicws 8 to wmlyze the dufn Grmmger oaesnlify resulfs revenled (it
Sforex did not granper cansed pold pricewnd o1l price. On Ing selection, Ing 2 ums selected.

Keywords: Excimnge e, Gold Price mnd Ol Price.

INTRODUCTION

The import of oil signifiez a huge part of the trade balance of an energy dependent
country. The possible implication of oil prices for exchange rate movements have been
noted by Criavwote and Edemo (2012), Basher et al. (2011), MNikbalht (2009), A=i=
(2009) as well a= Amanco and van MNorden (1998). Dawson (2004) explains that
changeability in oil prices has a vast impact on the comparative values of the currency

1 Assstant Pmﬁ'sm-r_. Pr#:lﬁgi' Inshifufe ﬂf.-‘-c[mi:smni. Garalior. M.P.

2 Assistani Frofessor. Prostige Instituto of Management. Gwalior. MFP

3 Raswarch Scholar, Bharathidasan Universiby, Trichi, Eerla.

£ Resaarch Sdolar, Dp:pﬁrﬂ'm-ard ﬂ_,*' Commerce, Dr. Har Sins.il Cour, I.Iﬂr':mrsl']y_. Sagi:r. ME.
5 Resoarch Scholar, Jiwaji Llsivorsidy, Gualior, MLF.

& Studorst. Frestige Insfitute of Managomsent, Guwalior, MLF.

7 Student. Pn:sﬁsn Imskibute ﬁ-f Mmﬁgmﬂ]:. Guwalior, ALF.



12

Analysis and Interpretation of Abnormalities in the
Brain Using Genetic Algorithm

Satish Bansal®, Pinly Sodhi®, Krishankant Yada+?®,
Ram Kumar Paliwal*, Sarita® & Manorama®

ABSTRACT

Medicrl Irmging plays w oot role tn fhe wrdysis wd mterprefation of tanious disenses linked
with my mrdonionl wspect of hunmm being. Brmn is un inteornl prrt mnd is being fromted ws
the mwost imsporient body prrt Horoueh which controlling of entire system is being covered. The
rolz of medionl inmzing perspective for my nbnommility in the brmin Ims gmned fremendous
imporimnce i recent yomrs. The present prper is w gentle wttempt to wmlyze wnd interpret
wnormmdibics i the specific portion of the bran. The MEI datw sof foes beers tedeen from Curewell
Dmenostic Center, Jmpur, Rumstimn. Genetic nlgorithmn Ims been used for Grussmn filter to
get the opfirmized value. The result obimned s promising wd provides wpotentimd for budding
resemrchers in the field of medionl immge wnmlysis mnd inferpreinfion.

Keywords: Inmge Processing, Mediodd Inmige Processing, Brmn Almormmiitics, Genetic Algorithm,
MATILAE, Mediod Inmge Awrdysis wnd Interprefution, MRT

INTRODUCTION

The brain is the most impeortant part of the central nervous system which controls the
internal and extermal actvities. It is responsible for controlline behavior, interpreting
the senses and nitiating body movement. The brain is made up of many types of cells.
Each type of cell has spedal functions. When cells lose the ability to control their growth,
they divide too often and without any order, this atypical division of cells is termed as
abnormalities that may canse Tumeoer, Alzheimer or other brain related dizeases.
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The Impact of Intensity of Companies Intangible Assets
on the Volatility of their Stock Prices in India

Dr. Amitabha Maheshwari?!, C.E. Dantre®, Manish Agarwal?,
Rashmi Kumari?, Rajat Agarwal® & Sachin Chandharv*®

ABSTRACT

The study tms eonlumted the cmusa rebafionship betwveen mtcﬂsﬁy of intrmgible nssets on the
volwility of thar stock prices. Regression mmilysis wwes wpplisd using E-views softumrs to comd it
the cosd relntionship between the mtensity of inbaeible wssets wnd ther stock price voluhiliby.
Armiysis wms done for three d:gfsmut sectors. The effect of cogfficient of infrrgible msscts to
totml mssets on stock price volntility in Plrenmceutionl industry rnd Fast Moving Consumer
Coods (FMC(G) 4s s:gmﬁcmt wherews i IT industry the cﬁi:ct 15 msignifiont. Results tndiomte
theat volmtilify of stock prices incromse with incremse in the inteneible wssets index in the fotml
wssets, where ws i IT industry if 15 not gifected by the intungible wesets index.

Keywords: Infrngible Asscts, Intensity of Intrmngible Assefs Infensity, Volmhlity of Stock Prices.
Introduction

In present time the main cause of corporate growth is acquisition and management of
intangible azzets size. The increasing importance of intangible azzets and the abzence
of explicit information about the contribution of intangible to eamings imply strong
market incentives for analyst to provide value-added information for high-intangible
firms. Information complesdty of intangible assets increases the diffionlty of forecasting
earnings of intansibles-intensive firms.

To eam higher profit pharmaceutical industry esxpends billions of Fupess vearly on
intangibles. Thus, Institntional and individual investors are interested to lmow whether
intangible aszets and expenditures actually create shareholder wealth.
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A Study of Deviant Workplace Behavior and
Withdrawal Intentions in Education Sector

Chanda Gulatit, Alka Chaturvedi®, Mamta Verma®, Vivelk Kotelar®,
Ankit Parashar® & Deeksha Parashar?®

ABSTRACT

The prper investiprted the effect of Devmnt workplnce belmeionr on the Withdrmonl Intention
wnong the erployees of educntion sector. The prper is based onw swnple of 110 employees on
ednmmtion industry. The differences in opirion ovess gender was observed tn Withdrooal Intention
but, not in Devmnt Workpinee belmior. The study indioated flmt DwB results in the infention
to lowre the erownzaiion wnong the employees.

Keywords: Devimmt Workplnoe Belmmrior, Withdrmoml Intention, Eduomtion Secfor.

INTRODUCTION

Emplovees” behaviour and attitudes towards work: is key for any organization to achieve
its goals and objectves. However, emplovers of labour must recognise the fact that
not all employees embrace good behaviour; some may consciously or unconsciously
esdhibit vmethical and ity behaviours in the course of worls; this regarded as workgplace
deviant behavior.

Behaviour is considered deviant when employees are non-conforming to an
organisation’s polides, core values, culture ete., and such behaviour impeds the vision,
welfare and organizational standards, deviant behaviors are believed to be detrimental
to the goals and interests of other members of the crganisation Deviant behaviour is
coumterproductive and whether such behaviour is noticeable or not, it does not only
has adverse effects on organizational productvity.
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What Constitute Effectiveness in Advertisement?
Study of Television Commercials in Tourism Industry

Dr. Rahul Pratap Singh Kanrav!, Megha Yadav', Prabhat Knmar Singh?,
Trilok Pratap Singh® Roshan Sheildh® Sanjeet Yadav® & Kajal Jain™

ABSTRACT

Television commercimds play w crncml role s provekang the desires of ifs vicwers fownrds w
destinmtion. However, memsuring the effectiveness of ndvertiserments wre considered fo be the
difficult fusk for the mmrketing houses. Thercfore, the present study wns done fo explore the
conshibuents of televisions commercmls which results in wn effechive ndverhising strufeey.

The present study memsures the effcchiveness of recent felevision comemercmt Irmenchied by Rumestime:
Stmte Government rmemed v fane Kym Diakh Joye®. It scts forth the objective of memsurning
pre-mmd post-intention waong the respondents by miewing the ndvertiserment. Datn oons collected
fromn students of Gumdior repion by non-probuinlity judomeninl smwepling mothod. In totd, 300
respondenis were wsked to Bl the queshorrmmre which wes i theee prrts. Omneis whout dirmensions
of ndvertisements cffectiveness, sccondly is nbont pre-und post-memsures, wnd the third one is
whout the socml-coonomic buckeround of respondents.

Dintr mmysis was done by using explommtory factor mmslysis md praved smople t-test. Informmtion,
commursication wid trust were three factors emerged from factormmlysis. Results suggested fht
wdverhiserent hws sproved the postbion of Frgrstiae: ww tounst destismdion on ovmons drmensions.

The present study could be usgful for Public und prioate sectors & vanious nmrkefing houses.
It contnbutes to the cxisting literature vbout the different wpects which we necded fo be considered
winle formulnting the ndvertisement strfopy.

Keywords: Advertising Effectivensss, TV Commercmls, Explormtory Factor Anmlysis, Prmired
Swmpls i-fest, Gurdior, Indm
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Product Knowledge, Ethnocentrism and Country of
Origin Image on Purchase Intention:
A Study of Mobile Segment

Dr. Nischay Upamanyu?®, Rajesh Gupta® Anish Fatima®,
Manjari Pandey®, Shashank® & Komal Sharma®

ABSTRACT

The Muin objectioe of the current rescrrch is fo investipnte relationship waone product knoweledge,
ethnocentrism, wid country of origin Inmge on purdmse infenfion in the context of mohile
industry. The duin wws teken from 180 respondents who were seclang fo buy mobile phone i
the city of Gumlior. The results of the current study revenled the Positive cmuswl relmtionship

befwern product knowledeevad cormntry of onigen Irmpe, product kenowledpe wnd prrdmse intension,
ethnocentric ty wnd purchmse intension, wherens, the relationship between country of origin
Irmige wnd purcimse infension wws not found linewr relntionsinp. Hence, qumdratic equmtion
wmns used to develop the qundrmabic relationship betiveen ethnocentricity wnd country of onigin
immge. The result of this mmlysis i the current study ums gppropnmts necording to proposcd
rrodel.

Keywords: Product Enotwledes, Ethnocentrism, Country of Origin Inmge, Purdhmss Infention,
Linerr Regression.

CONCEPTUAL FRAMEWORK

Product Knowledge

Froduct lmowledge can be defined as product related information stored in memory,
such as information about brands, products, attributes, evaluations, decision heuristics
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Effect of Perceived Ease of Use, Perceived usefulness,
Service Content Quality and Service Delivery Quality
on Service Convenience in Electronic Service
Provider Environment

Dr. P.E. Singh Knshwah', Devendra Sharma®, N. Jaysheelan®,
Nitin Shrivastava!, Arpit Singhal® & Vandana Sahibani®

ABSTRACT

This study shows the relafionship befcen perceived oase of use, percaived uscfulness, service
content quudity, seroice delivery quulity vnd service compenience the study wws omeswd in wmture
mnd if include the smnpls size of 189, the duia wwas collected through guestionsmares wnd its
confmned 56 ttems, tools for duimwmlysis shows i which type of fest Imwe been mpplied. In
this reseverch relminlity, EFA, CFA wnd SEM test lms been wpplicd. Anvdysis revenls that the
service qurdity gifecting custorner perceived value mnd serice qurdity cffecting customer swfisfachion.
Keywords: Perceived Ense of Use, Percmwved Usefulness, Service Content Quwlity wrd Service
Delivery Qurlity on Service Converdience.

INTRODUCTION

The concept of comvenience in 2002 Berry et al introduced the first conceptual model
of service conwvenience which proposed a more comprehensive mult dimensional
measure of convenience within service context. They suggested that all business are
sarvice business, service business are everywhere. Therefore, service convenience refers
to consumers time and effort perception related to using or buying a service. Service
comveniences are those that save shoppers time or effort and includes variables such
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A Firefly Approach to Collaborative Filtering
based Recommender Systems through Fuzzy
Features

Krishan Kant Yadav, Venkatadri Marriboyina, Sanjiv Sharma

Abstract: Recommender system (RS) is most important methods
which offer the recommendation to the online user with ease to
make his right decisions on items or services. The User-based
Collaborative Filtering (CF) technigue is one of mainly important
methed amongst various recommender  systems. Collaborative
Filtering (CF) approaches are either model-based/ memory-hased.
While the previons is more precise, it's not flexible in compare of
model-based approach. Here we proposed a hybrid fuzsy-firefly
method to RS, which maintain the precision of memory considered
as OF & scalability of model considered as CF. Utilizing the
hybrid characteristics, new user model (UM) has been created,
which assisted in reaching vital reduction in system difficuliy,
sparse & create the grip of neighbour fransitivity association. UM
is working to discovery group of compatible clients in which a
memory-based hunt is performed. Experimental resulis on Movie
Lens dataser shows that proposed method not only improves
recommendation accuracy significantly bur also increases quality
of prediction and recommendation performance.

Index Terms: Collaborative filtering: fuzzy logic; Firefly
algorithm; Recommender systems.

L. INTRODUCTION

Due to the massive utilization of internet, there are large

considered on user’s personal attnbutes & creates approval
on the basis of demographic sections, while CBF advises
previously identical items to the users liked. CF 1s broadly
utilized for RS filtering. It offers recommend through
examining the rating details of items / the clients. Because of
Its case, productivity & capability to generate precise &
personalized recommendations, CF 1s considered to be a
major technique in RS. In our work we are incorporating
furzy logic in recommender system. Fuzzy logic was
presented via LotfiA Zadeh, where fuzzy sets are determined
through the membership function (MF) values lies between 0
& 1 [8]. Although many researchers have introduced fuzzy
logic in different directions but some of them are still
unlisted. Nasraoui et al. [9] the fuzzy approximate analysis is
used to create common system for approval method, whereas
the relational fuzzy subtractive clustering method 1s used by
the Suryavanshi [10] used. Shahabi et al. [5] introduced Yoda
RS, which gradually classifies the active user depends on
specific samples of clients & it gives soft commendations for
it. User profiles have many features which 1s terms as fuzzy.
But it is tough to fuzzify the profile at the item level, since it
will need prolibitively huge space & lengthy processing
period. Al-Shamri et al. [7] made a fuzzified hybrid model
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Abstract

Digital banking is a buzz word these days. There are many factors responsible for the adoption
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Abstract

In the midst of increasing globalization, the past two decades have observed huge inflow of outside capital in the shape of direct and portfolio investment. The
increase in capital mobility is due to contact between the different economies across the globe. The growing liberalization in the capital market leads to the growth
of various financial products and services. Over the past decade, the Indian capital market has witnessed numerous changes in the direction of developing the
capital markets more robust. With the growing Indian economy, the larger inflow of funds has been fetched into the capital markets. The government is
continuously working on investor's education in order to increase retail participation in the Indian stock market. The habits of the risk-averse middle class have
been changing where these investors started participating in the Indian stock market. It is an explored fact that human beings are irrational and considering this fact
becomes imperative to investigate factors that influence the trading decisions. In this research, ‘an attempt has been made to investigate various factors that affect
the individual trading decision’. The data has been collected from various stockbroking firms and from clients of those stockbroking firms their opinions were
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Abstract- There 1s huge amount of data can be transmitted or store on internet in today life. This is not simple data, which 1s
use or share by public or group of society, while personal, financial or secret data storing or transmitting for any personal or
financial transaction. This i1s secret data. which we want to hide. Steganography is very latest or important field like
cryptography. Cryptography use for pnivacy while Steganography use for secrecy. Steganography i1s a process of hiding the
message in any kind of transfer file like image, audio, video. E-commerce is an application of internet, which is using rapidly
day by day. The main concern of e-commerce to provide security in such way user can use without afraid. Steganography can
be play very important role to provide security in e-commerce transaction. These data transactions include sensitive document
transfer, digital signature authentication and digital data storage. This rescarch paper show use of digital or image
Steganography for information securnty through the Internet.

Keywords- Security, Steganography, Image Steganography

L INTRODUCTION Steganography 15 study of hiding secret message in some

other media. The information to be hide 1s called the hidden

The word Steganography is deriving from Greek origin and message and the medium in which the information to be
means, "covered or hidden writing”. It is the art or science of hidden is called the cover image. The cover document
hiding information. Whereas the goal of cryptography is to containing hidden message is called stego-image. This

make data unreadable by a third person or other party, the process is called steganography and reverse process is called
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Abstract

ABSTRACT Presence of online retail as part of overall retail is continually growing
and becoming a vital business segment. Study of online retail customer loyalty
and the factors which affect it are significant for successful business growth of
such retailers. This paper analyses the service quality and customer satisfaction
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Abstract

The research mainly focuses to examine the impact of Facebook usage on student involvement in studies. It
focuses that how usage of Facebook gives the effect on student involvement in studies and lowers down their
academics which ultimate lead to the destruction of their career. The determination of the paper was based
on single fold that is: To find out the impact of Facebook usage on student involvement in the studies. The
research is based on a sample of 200 students from different colleges in Gwalior or nearby places. Findings

indicated that the data is reliable in nature with different values as reported by Cronbach’s Alpha test. The
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Abstract

Since independent, India has adepted cautious approach for econemic growth but after the implementation
of LPG policy (economic reforms in 1991) India has liberalized its foreign policy and took series of measures
to pull FDI. This paper aimed to investigate empirically the impact of GDP, population, import of crude oil
and corruption perception index an FDI over the last 20 years i.e. 1998-2018 The multiple regression tests

were used in order to analyze the causal relationship among corruption perception index, import of crude ol

GDP and increasing rate of population. It was found that there is significant relationship between FDI, and
GDP import of crude oil, corruption perception index and population.
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TLDR In today’s scenario online business becoming a strong industry and the consumers have
become more rational in decision, there was a positive significant Impact of website quality and
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Abstract

In present era technology and information cannot be separated they intermingle in a manner that they have
become complimentary to each other. The information technology is part and parcel of every field of activity
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Spiritual intelligence has become important in present conditions. The research is a aimed at determining the PlumX Metrics
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This study examines the effect of capital structure on value of firm of automobile companies Areas In Nigeria

during 2009 to 2018. Variables including size, Profi ity, Tangibility. Growth and age taken Abstract Despite the enormous

potential of Nigeria to generate
electricity from photovoltaic solar
systems, the diffusion of this

nt. Other macro economic factors i.e. GDP found insignificant but inflation rate technology still remains low. The
present multi-disciplinary...

for examining value of firm .the study found that the relation indicates leverage, profit, size,

liquidity age are significantly effect on value of firm. Moreover, fertilizer sector
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Impact of Employee Empowerment and Work
Motivation on Bonding: A study of Educational
Institutions.
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ABSTRACT

Bonding is most crucial for any organization which leads to industrial peace and harmony but comparatively
Jfewer studies have been done in this area. Present study is an attempt to identify the Employee Empowerment
and Work Motivation as predictor of Bonding. Questionnaire for the study was prepared and data was
collected. Regression analysis was applied using SPSS softiware. Results indicated that both factors i.e.

Employee Empowerment and Work Motivation impacts bonding.

Key Words: Employee Empowerment, Motivation, Bonding, Co-worker relations.

INTRODUCTION

The education system of India 1s very vast and continuously changing. India has made phenomenal progress
in education since independence. The massification of Indian higher education system 1s going on which

consequent as massive job opportumties in education sector. In spite of various changes, education sector 1s
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Kepworas: Purpose— The purpase of this paper 15 1o esplore and
Social Analytics, Social corfirm  the determinants of Emotional  Stability  and
Aspects, Décision Psychological Well Being in investors during stock market
rriaking, Psychology, fluctuations.  Lsing sef-designed guestionnaires _and
Behavioral establishing their reliability and validity, EFA and CFA
finance, Emaotions, were applied for finding determinants of the variables.
Emaotional Stability Design/methodology/approach: The authors have presented

a brief infroduction about the topic explaining further the
factors which contribute towards the emotional stability and
ps:.-chaloﬁital wellbeing in investors, has explained stock
market Tluctuations, The relationship between the two
variables, research procedure used, a survey carried out and
further the analysis of the responses from fhe survey. In the
latter part of the research, implications for  finance
researchers and practitioners are discussed.

Findings-— The Faper identifies the determinants of
emotional  stability  and psychological — wellbeing  in
investars during  stock  markel fluctuations. Later these
de[?rminanta are confirmed using  confirmatory  factor
analysis.

Cllridqyiﬁmlifyfvalue-- The author has synthesized the inputs
made by previows behavioral finance stedies in extending the
knmledgsehnl‘ emotions, psychological  wellbeing ~and
investar avior of the society. The paper shows that
policymakers and financial companies should facus mare on
these factors while making any kind of promotional
campaian. This research study will helo the investors to
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Keywords: Introduction of information technol have changed
the way organizations market their products, especiall

Content marketing with the advent of web 2.0 technologies the whole
and tourism, digital scenario has been changed. This has given rise to the
content marif.etng, concept of content marketing as it is the content which
user-generated is being marketed these days by the organizations
content, directly or indirectly. This paper attempts to put light
organisations on the basic_ concept behind content marketing along
generated content with the definitions. Content marketing has been in

use but still there is no classified structure found vet.
This paper attempts to give more clear insights about
what content marketing is all about and it also
classifies the varions categories of content marketing.
As tourism iru:h.lm'ri_'1 is an information-based industry
content marketing has significant role to play that we
have discussed in this paper.

Introduction

With the advent of information technology especially the internet there has been a
shift in marketing strategies of companies from product oriented to customer
oriented strategies. The introduction of digital technology and the widespread of the
Internet have led to radical changes in the way firms meet the expectations and
interests of its stakeholders (Rancati, 2010; Wertime & Fenwick, 2008). Earlier
companies took care about the needs and preferences of the consumers mainly for
product development strategies but now the needs and preferences of consumers are
being included in the marketing strategies also. All thanks to digital media that has
enahled the flow of information to the consumers even faster. Digital media are any
media that are encoded in machine-readable formats (*Digital Media”, Technology
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Keyux:rde Green Energy %:;. eneration is one of the major challenges that
Laoyalty, we are facing today. People are using rechargeable
Environment batteries to save money and the environment. The

present study was conducted to  identify  the
antecedents to green loyalty.

Conceptual Framework

Green loyalty

According to Dick and Basu (1994), Loyalty is defined as “the strength of relationship
between an individual relative attitnde and repeat purchases™.

Oliver (1999) defined green loyalty as “the level of repurchase intention prompted by
strong environmental attitude and sustainable commitments towards an object, such as
product, a service, a company, a brand, a group, or so on”.

Literature Review

Patricia M. (2015) found that there is positive and direct effect of green overall image
on green lovalty, green trust and green satisfaction. It was also identified that both green
satisfaction and green trust positively affect green loyalty. Further, it was also that green
trust has positive influence on green satisfaction.

Yoo and Bai, (2013) found that visit frequency of loyal customers is high. They buy
more than non-loval consuomers. Also, loyal customers are not likely to consider
competitor hotel brands in their decisions related to accommodation only due to an
ECONOMIC reason.

Chen, Yu-Shan(zﬂ-la'.] found that it is imperative to separate green perceived
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ABSTRACT

The recent development in the Internet technology is
very useful for the ﬁ'uwth of enterprises. Almost every
organization is on the internet and many of them have
started  their business through =~ e-commerce.
Organizations collect information about customers and
their business transactions which are very beneficiary
for their business growth. Data mining is a set of
techniques used to extract unknown pieces of
information from the large database repository. There
are various Data Mini:ﬁlTechniquEﬂ are avallable to
extract valuable and useful information for enterprises.
Data mining techniques help e-commerce business in
many ways. This paper investigates the manipulation
of e-commerce on  mark where positioned
businesses face competitors from web-established
entrants with targeted options. In this paper, we
proposed a  technique which is based on
recommendation system for the discounted items for
the different procedures.
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ARTICLEINFO ABSTRACT
Visiting temples is considered as sacred and a must do
Keywords: activity in India. As there are a plethora of devotees for
temples, there is a need to study and explores the
Temple, Motives, motives behind visiting temples and the impact of
Visitors. different rituals and offerings on the devotees and
visitors.

The main objective of this study is to examine the
motives behind visiting the temples and the effect of
the rituals and offerings on the visitors.

The study was exploratory in nature and survey was
used to complete it. As there was no such kind of study
in past self-developed guestionnaire is used for data
collection. All the persons who were visiting temples
were the population of this study. There were 500
questionnaires distributed, 450 were sunitable, and
hence the sampling size iseﬁ5u. Non-purposive_gquota
sampling technique was used. To analyze the collected
data wvarious inferential tools were applied like,
Exploratory Factor analysis, and MANOVA.

The findings of this study include three new factors as,
Offerings of Prashad and Holy Water, Mental peace
and Temptation to see the Aarti. It has also been tound
that the effect of the entire demographic's variable is
insignificant on Motive of change in life, problems can
be dissolved, offerings of Prashad and Holy water,
mental peace and temptation to see the Aarti, only two
demographic variables age and visitors of temples have
a significant effect on the motives of visiting temples.

Introduction
The number of Hindu temples in India is a puzzle. Nobody bothered to count them,
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Keywords: Banks spend an awesome measure of cash on giving
Trust. Internet the Internet keeping money administration to chents.
bnnlci,n Adoption Thus, the ahsence of selection of Internet saving
Gen de:& : money can bring negative circumstances for the banks.

Therefore, banks consistently attempt to adjust their
business methodologies to nd consumer loyalty.
This paper gives a diagram of the surviving exploration
into the connections amongst trust and Internet
managing an account apmriatinn from the clients’
viewpoint. In this paper hypothesis were framed
for measuring Gender difference and Impact. The
finding suggests that there is significant impact of trust
towards customer’s adoption of internet banking but
we have not found any difference of customer’s
adoption of internet banking across gender.

Introduction

Many banks around the world have launched their e-banking to provide customers
with more convenient ways to access banking information and services. Previous
research has been carried out to evaluate the quality and quantity of the e-banking
services provided, as well as the overall adoption of e-banking. The results and
findings of this research differed, based on many factors such as the level of
development of the particular country, its national eulture, the customers' knowledge
of e-banking and the infrastructure of information technology. In Vietnam, e-
banking research focuses on the adoption model, the drivers of customer intention to
use e-banking, and the use of e-payment. None of this research studied customer
trust in e-banking, even though trust plays an important role in e-commerce
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ARTICLEINFO ABSTRACT
This research paj was an attempt to assess the
Keywords: Impact of Spirttual intelligence and Emotional
Intelligence on Learning with mediating effect of
Spiritual Intelligence, Curiosity. The research was done on 111 students of
Emotional management college of Gwalior region and
Intellizence standardized Questionnaires based on a Likert scale
i i were used for the study. In this study Regression
C‘-‘“{I‘Sl}'l’s Learning, Analysis was applied in order to measure the causal
Mediation, Sobel. relationship between the variables and finally the

study revealed that there is a positive and significant
impact of Spiritual intelligence and Emotional
Intelligence on Learning and curiosity had a mediating
effect.

Tell me and I forget. Teach me and I remember. Involve me and I learn.
- Benjamin Franklin

Learning has attained more importance in recent times. (Dumont, Istance & Benavides,
2013) contented that call for harnessing knowledge about learning and applying it more
systematically to education. The education system has witnessed a shift from content-
based to outcome-based curricula, and educational institutes have become heavily
influenced by pedagogical concepts such as ‘visible learning’ (Hattie 2009). Knowledge
and learning are considered as fundamental resources for future development. Learning
in terms of learning outcomes, and lifelong learning is the main element to endure global
competitiveness (Jarvis 2007). Professors in management institutions are always
antagonized by low test scores, unresponsive or hostile classes, poor attendance and
unreceptive students. Every faculty is cognizant with the fact and is aware that something
is wrong. The authors explain what has happened and how to make it right and identify
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Keywords: On 1% July, 2017, India witnessed the launch of the
Goods and Services Goods & Services Tax in India. It was the historic
Tax, Bombay Stock moment of India which was the culmination of 14-year
Exchange and long journey which began in December 2002 when the
National Stock kelEnr‘s Task force on indirect taxes suggested a
Exchange. comprehensive Goods and service tax based on the

value added tax principal. Our study specifically
focuses on the impact of GST on stock indices. Various
stock indices data of BSE and NSE was taken before
and after the implementation of GST. Paired T test was
E@ﬂiﬂd and found out that there is a significant

appl
dGsTrence between pre and post implementation of

Introduction

Om 1%t July, 2017, India witnessed the launch of the Goods & Services Tax in India. It was
the historic moment of India which was the culmination of 14-vear long journey which
began in December 2002 when the kelkar's Task force on indirect taxes suggested a
comprehensive Goods and service tax based on the wvalue added tax principal. The
proposal to introduce GST was first mooted in the budget speech in the financial yvear
2006-07, since the proposal concerned restructuring and reform of not solely the
indirect taxes levied by the Centre however additionally the states. There is a
responsibility of preparing a design and plan of action for implementation of GST was
assigned to the empowered committee of the state finance ministers which has been
formed earlier of the implementation of the value added tax. The empowered committee
released its first discussion paper on goods and services tax in November, 2009. The
introduction of GST is the momentous event for India. GST has been implemented in
many countries across the globe and many more are in pipeline.

The concept of GST is vast enough to understand but undoubtedly it has simplified the
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Keywords:

Dividend Policy, This article examined the determinants of the dividend
Automohbiles sector, policy of Automobiles mmpanies and pharmacenticals
Pharmaceuticals companies listed on Auto index and Pharma Index of

sect d Panel the sectoral indices of national stock exchange in
SECIOT and Fane India. The study covers the tenure of ten years starti
Regression from 2006-2007 to 2015-2016. Static panel data mode
has been used for the analysis. From the literature
review we identified the wvariables like profitability
measure as Return on equity, Liquidity or cash flow,
leverage (debt equity ratio), investment opportunities,
dividend distribution tax, retained earnings, size of the
company and sales growth of the company which affect
the dividend decision of the company. The result of
panel regression conclude that in automobiles sector
Liguidity/Cash Flow, dividend distribution tax,
investment opportunities and retained earnings are
the significant factor which influence the dividend
payout ratio where as in Pharmaceuticals sector
profitability, debt Egﬁlit}r ratio, sales growth and
retained earnings are the significant factor for deciding
dividend pavout ratio.

Introduction

Dividend decision is one of the most complex decisions in the corporate finance.
Dividend is the part of the profit to be paid to the shareholders. The amount of the
dividend which is to be paid or to be retained back in the company is decided by the
board of directors of the company. Earlier the dividend payment is realized as fulfilling
the shareholders expectation. As per signaling theory dividend was also used as
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H Time keeps on slipping and accordingly making the things
Internet Censorship, to move or change from their presen?%]nrm kee%%n,g in mind
[nternet Censorship in the end goal of to take a new frame. This is true in case of
[ndia censorship too, the extent of which was previously limited

to print media. With the reach of internet at every nook and
corner of the society, internet has moved toward becoming
something which has turned ont to be effective in drawing
in an E'lr'er-[nereas[n? number of people thus resulting in
increased tenfold of internet users from 1999 to 2013
according to a report of internet stats. At one end it is
benefiting the society but at the other it is turning out into a
center point of illegal matter which is harmful for the
wellbeing of the secicty. In order to cooperate with the
menace of internet use, there is a need to censor the
internet. This research paper mainly focuses upon the
concept of internet censorship in Indian context.

Introduction

In a nation like India where there is 1,361,182,756 number of population (2018),
censorship on internet is drilled by both union and state governments. There can be
many reasons to control the internet. Internet censorship can be comprehended as
the control or concealment of what can be gotten to, distributed or seen on internet.
1t can likewise be named as content filtering. The utilization of internet is expanding
day —to —day in India. Today, 462,124,080 population of India are dynamic internet
clients. Internet has turned into an unavoidable piece of life of today's era. From one
perspective there are different advantages of utilizing internet however at the
opposite side it is being abused. Keeping in mind the end goal to come over the mis
happenings by the use of internet, internet censorship is required.

Internet has given individuals the liberty to access any type of information required
thus raising the levels of education, decision-making, employment of people sitting
at each levels of society. It is the largest global communication and complete
decentralized network with invisible boundaries as concluded by Akdeniz &
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Keynoords: Researchers across the world are actively studying tourism
Waork place diversity, management and its applications in diverse organizational
recruitment, retention settings to develop the managerial performance. Based on
and turnover. this statement, the primary research objective of this study

rests on  presenting and validating reasons for the
antecedents of HE challenges in the light of skills shortages
in tourism, education and training in tourism, recruitment,
retention and turnover as a whole. The findings of the study
suggest some solutions to improve the guality of skill
supplied to the industry and also some implication to make
this industry more attractive and lucrative for the potential
talented lot. It also focuses on some issues to ensure these
challenges which met head-on and can make the workplace
more settled and peaceful for evervone.

Introduction

Tourism is generally perceived as being multidimensional, social, cultural, economic
and political characteristics. Worldwide tourism is ranked second highest revenue-
generating Industry. The foregoing analysis of the growth of tourism in India shows that
although the industry has registered an all-round substantial development in the
country during the last two-three decades, most of the potential, for its growth has not
vet been exploited and much more is left to be desired. The limited, and rather
unsatisfactory, growth of this industry in our country has been due to a number of
problems it is beset with and various difficulties it has been facing,

The HR Perspective
The tourism industry is facing an acute shortage of skilled manpower and there are



Messuring Human Capital as A Predictor of Financial Performance: An Evidence from Indian Frivate Sector Banks

Measuring Human Capital as A Predictor of Financial
Performance: An Evidence from Indian Private Sector Banks
Nandan Velankar* Surbhi Pahuja®

“Assistant Professor, Prestige Institute of Management, Gwalior.
EResearch Scholar, Jiwaji University, Gwalior.

ARTICLEINFO ABSTRACT

Keywords: The study examines the relationship between cost of
Capital expenditure, human capital and financial performance in the private
Bevenne expenditure, sector banks of India. The study involved 10 selected
Profit before tax, private sector banks of India on their capital structure
Begression, India. size. The canse and effect relationship was checked by

regression model using E-Views g. Since, the time
series data was employed, stationarity of the data was
checked in order Pu avold spurious regression. The
Augmented Dickey — Fuller test was usg for unit root
testing to check the stationarity. The result of the study
revealed that cost of human capital has a significant
impact on financial performance of the private sector
banks of India.

Introduction

Human capital is the most vital part of any organization; it is the melting engine
between financial and all other physical capital toward the achievement of
organizational objectives and goals. The impact of the wrong classification on the
organization profit annually is unimaginable, as analyst and investor who rely on the
report tend to under value the organization, managers may be judged as non
performance, the report generated using the conventional accounting will show a
distorted net income. Human capital as expenses in statement of comprehensive income
is traceable to the inability of organization to separate the expense element (salaries,
wages, commission, bonus, maintenance, allowances) from the capital expenditure
element (acquisition, recruitment, training, development and retraining). The concept
of human capital was first developed but research into human capital accounting (Petty

and Tilrart dmind
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Keyuoords: Technology entrepreneurship is an investment in a project
Technology that can help in the progress of individual, company and
entrepreneurship, country. It needs the government support in the form of
Entrepreneurial policies, entrepreneurial education & (raining, financing,

infrastructure, research & development facilities and

intentions

Entre ren:eur[a] innovation. Entrepreneurial intentions can be defined as a
P P position to owning a business or becoming self-employed. In

Education and Training, H T -

RED. 1 ation. Pamel our study we had tried to find out the influence of
, Innevation, Pand technological entrepreneurship on entrepreneurial intentions

Data in Asian countries during 2o012-2017. For this purpose, we had

taken data from Global Entrepreneurship Monitor (GEM) and
applied panel data analysis to check the hypothesis. In all the
countries there is a strong positive correlation between
technology entrepreneurship and entrepreneurial intentions.
Further study concluded that out of seven factors, two factors
entrepreneurial education and training and innovation affects
entrepreneurial intentions.

Introduction

In the recent decades, technological entrepreneurship took the attention of policy
makers in many countries as an economic growth contributor. Job creation or
employment formation is always being a leading challenge for the developing countries.
In this manner, entrepreneurship adds the vitality to the economies. Technological
entrepreneurship takes place where entrepreneurship joins the hand with technological
novelty. However, entrepreneurship or new start-ups always needs some kind of
innovation and novelty to sustain in the national-international market but nowadays the
support of latest technology is also required as a huge resource which may directly effect
on intentions and orientation of technological entrepreneurship. Management and
economics literature support the link between an individual’s intentions to his or her

decisiveness about initiating a new venture and at the same time technological
anvirnnmeant nlave a nivntal rala @n many facrtnre internal and avtarnal mav affact the
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: The aim of this study was to examine the effect of some
Marroeconomic of the kev macroeconomic variables on Economic
Variables. Inflatio rowth of India. Money Su Inflation  and
G.g;}a E:Etﬁn:n:mgi m:; change rate was taken as the i?l]:ieﬁendent variables

whereas GDP was taken as the measure of economic
growth. Simple & Multiple Regression test was applied
to check the relationship between the independent and
dependent variables over the period 2007-08 to 2017-
18. The results from multiple regression test revealed
that Money Supply possessed a positive impact on
economic and Exchange rate had negative
effect on GDP but Inflation had insignificant negative
relationship with GDP.

Introduction

Growth with stability is essential condition for attaining sustainable economic
development. Achieving sustainable rapid economic growth is the objective of most
countries. It has been a problem to achieve such objective due to many factors that
affects economic growth. Economic growth of any country is affected by so many
macroeconomic factors such as inflation, Money supply, Exchange rate, Index of
industrial production, Foreign Direct Investment, Interest rate ete. GDP is the main
indicator of the economic growth in India. In this study our main focus is to
investigate the impact of macroeconomic variable on the GDP of India. There are
various macroeconomic variables which affect the GDP but we only took Inflation,

Exchange Rates & Money supply as the independent variables and GDP as the
dependent variable.

Money Supply- The total stock of currency and other liquid instruments of a
particular period of time in a country's economy is known as Money Supply. The
balances which incurred in checking & savings account are included in it. The
components of money supply are  Mi, M2, M3 & Mg these components are
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ABSTRACT

The Study purposes to establish the relationship
between various factors of service quality on student
satisfaction.

The study was causal in nature, using survey method
for data Collection. The sample size used for the stud
was 300. Respondents included both male and female
students exclusively in Gwalior region from Private
institutions. Non-probability purposive sampling
technique with Standardized guestionnaire with five-
point Likert scale was used. Test like Reliability,
Regression Analysis and Correlation were applied to
achieve the purpose of the study. The study resulted in
to the strong effect of all the elements of service quality
ie. tangibiﬁty, reliability, responsiveness, empathy
Excegt assurance on student satisfaction  was
identified. Further the study also identified a strong
correlation between all the variables used in the study.

Introduction

India has a major say in global education index. As it is one of the biggest networks of
higher education institutions in the world. But, still there is a huge scope of
development in the education system.

The government has visionaries to raise education industries/institution corrent
gross enrolment ratio to 30 percent by 2020 which would fasten up the growth of
distance education in India. The education sector in India will see the major growth
in the years to come. As we are equipped with the worlds' largest Tertiary-age
population and second largest graduate talent pipeline globally by the end of 2020,
which makes an estimate of around US$ g1.7 hillion in FY18 and is expected to reach
US$ 101.1 billion in FY19 for the education sector in the country.
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Keywords: s 1 e Ga kL donted
. nce  in nt, Indi as a cautions
FDI, G[,:F’ 'm]mﬂ,”f approach E:P;_n economic  growth hﬁ after the
crude oil, Corruption implementation of LPG policy (economic reforms in
perception index 1991) India has liberalized its fnreign policy and took
Population growth series of measures to pull FDL. This paper aimed to
ete. investigate empirically the impact of GDF, population,
import of crude oil and corruption tion index on

FDI over the last 20 years i.e. 1998-2018 The multiple
regression tests were used in order to analyze the
causal relationship among corruption perception
index, import of crude oil, GDP and increasing rate of
population. It was found that there is significant
Te ntir}nship between FDI, and GDP import of crude
oil, corruption perception index and population.

Introduction

The definition of FDI isn't solely restricted to a straightforward transfer of cash, however
has currently extended to being outlined as a live of foreign possession of domestic
productive assets like factories, land and organizations and different intangible assets like
technologies, promoting skills and social control capabilities. Economic literature has
been dominated by FDI over the last thirty vears, particularly in the areas of political
boundaries of an economy like India. The consequences experienced varies from
influencing production, generation of employment, modification in financial gain levels,
import and exports, impact on economic process, balance of payments and general
welfare of the host country

However apart from FDI, History reveled that growing population on Economic
development is one of the most argnable topic on earth. Different study showed that
increasing population has alwavs bad/nezative effect on both economic erowth and
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Keywords: Evolution of eryptocurrency brings all new dimensions
Blockchain of doing banking, but with time and experience we are
Organisation now trving to implement its frand free and error free

technology in many other non-banking sectors like
Government bodies, Corporates, Educational bodies,
Charity firms. and few others too. If blockchain
technology used in cryptocurrency is infused in
organizations, then it can influence productivity and
efficiency directly. In this article the technology behind
the oourrency is discussed. The paper will also
focns about the prospects in organizations.

Introduction

In this paper we will discuss benefits of blockchain technology implementation in some
fields. Though it can be applied in any field of concern but we will give focus only on few
fields of its application. Blockchain came forward after a suecess of eryptocurrency
worldwide. It attended attraction of many industries like real estate [1], utilities [2] and
government sector [3]. It is a technology which adds many benefits to cryptocurrency.
With a time, we start learning that we can use this fraud free and incorruptible
blockchain technology into many fields like administration, banking, education,
distribution, research, social media ete.

What is blockchain

Block chain and its working is very well explained here [4]. Blockchain in lavman terms.
can be explained as a digital ledger which records transactions, it can be financial or any
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Keywords:
Emotional
Intelligence, Job
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Sector Empfcryees.

The current research studied the impact of Emotional
Intelligence on Job Satisfaction among Government
Employees specifically Physicians. The model used for
regression has good fit as indicates F — value 1.092
which had signiﬁgant value.2g8 as it can be seen that it
is above the threshold limit of 5 % level of significant.
The relationship between Emotional Intelligence as
independent wvariable is indicating by standardized

cient Beta with a value of.087. The significant of
Beta is tested using T-test and value for t is 1.045
which was found to be.2g8 again far above the
threshold limit of 5% level of significance indicatin
insignificant  relationshi between  Emotio
Intelligence and Job Satisfaction. T- Test was applied
to evaluate the effect of Gender on both the variables
i.e. Emotional Intelligence & Job Satisfaction and the
result showed that there is no effect of Gender on
Emotional Intelligence & Job Satisfaction. Although
the effect of Age on Emotional Intelligence was found
to be significant, as F value was 3.828 which was
significant at.o11 level. Whereas the effect of Age on
Job Satisfaction was found to be insignificant. It is
utmost important for the top official of Public sector to
focus on the other factors that affect the job
satisfaction rather than simply focusing on Emotional
Intelligence. the study tﬁqs confirms  the least
relationship between Job satisfaction and Emotional
Intelligence therefore further the studies can be
conducted to investigate the antecedents of Job
satisfaction.

Introduction
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to evaluate the effect of Gender on both the variables
i.e. Emotional Intelligence & Job Satisfaction and the
result showed that there is no effect of Gender on
Emotional Intelligence & Job Satisfaction. Although
the effect of Age on Emotional Intelligence was found
to be significant, as F value was 3.828 which was
significant at.o11 level. Whereas the effect of Age on
Job Satisfaction was found to be insignificant. It is
utmost important for the top official of Public sector to
focus on the other factors that affect the job
satisfaction rather than simply focusing on Emotional
Intelligence. the study tﬁqs confirms  the least
relationship between Job satisfaction and Emotional
Intelligence therefore further the studies can be
conducted to investigate the antecedents of Job
satisfaction.
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Keywords: Artificial Intelligence, Machine Learning and Deep
Machine Learning, Learning are the buzzwords that have n ahle to
i}'thnn, Scikit-Learn, grasp the interest of many researchers since various
, ML, Deep numbers of years. Enabling computers to think, decide
Learning, Num and act like humans has been one of the most
Matplotlib, Workflow siigmﬁmnt and noteworthy developments in the field
of machine learning, of computer science. Various algorithms have been
NLTK designed over time to make machines impersonate the
human brain and many programming languages have
been used to iInplemenFthuse algorithms. Python is

one such programming language that provides a rich
library of modules and packages for use in scientific
computing and machine learning. This paper aims at
exploring the basic concepts related to machine
learning and attempts to implement a few of its
applications using python. This paper majorly used
Seikit-Learn library of Python for implementing the
applications developed for the purpose of research.

Introduction

“Computers are able to see, hear and learn. Welcome to the future”- Dave Waters.

Artificial Intelligence and Machine Learning and Deep Learning are the concepts that
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Keywords: Since  fruit and vegetables stores are gaining
Customer Loyalty, significance in organized sector, it is required to study
Store location the reasons behind their success. Various factors affect
Product l" : the growth of these stores such as their store location,

uct Quality product variety, product cﬁ:ality, etc. This study
attempted to find whether there is any relationship
between store location, product variety and product
quality towards customers being loyal or not. Findings
of the study suggested that there i1s a strong positive
effect of store location and product quality on loyalty
of customers. However, no such relationship was
observed between product variety and loyalty. Also,
there was no observed difference across gender for
lovalty of customers.

Introduction

Awareness of recommendations for fruit and vegetable consumption has increased
substantially over the last few years. Traditionally, companies have relied only on
differentiation of products and services to retain their customers and also to satisfy the
consumers. However, times have changed, due to fierce competition from new players
entering the market, they are forced to adapt differentiated and customer oriented
strategies in order to enable them to stand out in the competition and gain a
competitive edge.

Store Location
Martinéz-Ruiz et al (2010) suggest that once a location is near to the home then
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ABSTRACT

Companies in the world are constantly seeking for new
ways to reach consumers. Recently, there are
numerous social media platforms through which
people are connected. Companies are using social
media to influence customer Purchase Intention.
YouTube is one of the new social media platforms used

the companies for advertisement of their products.

e increasing focus on social media sha) state of
the art advertising and shifted the way companies
interact with their target groups. The main objective of
this research is to identify the factors that affect
purchase intention of customer who watch produoct
related YouTube videos. This study is one of the rare
studies that combine YouTube videos and their effects
on purchase intention. Number of Views, Likes,
Comments and Replies (NVLCR), Perceived Credibility
(PC), Percetved Usefulness (PU), Percelved Video
Characteristics (PVC), Attitnde towards Purchase
(ATP) are varions factors studied in association with
purchase intention. In this study, a Video was shown
to the respondents and Online Questionnaire based on
video was filled by respondents. Multiple REE:?:?:;D“
Test was applied to the relationships en
variables.

Introduction

EQnmial nahurnrl marlahing 0 nna AF tha haot and nanalar marlbobine attamnde that
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Keywords: Orzanizational Commitment has Decome @ matter of
Organizational concern for everv organization as the tendency of
Commitment, emplovees to switch the organization is growing. The
Learning Capability, management is continuously experimenting with the
Trust emplovees to increase the organizational commitment.

They would like to do manv things to increase this
positive outcome. The concept has been associated
with many organizational variables and studied by
several researchers in the past. The purpose of this
paper is to examine relationship of organization
commitment with trust and learning capabilities. The
studv was conducted among the emplovees of
manufacturing sector in the Gwalior remion. The
sample was collected by using non-purposive sample
technioue on standardized scales. The data was
checked for reliability & validity. The interaction effect
was analvzed by using the ancova test. The result of the
study explained the positive effect of Trst and
Learning Capability on Organizational Commitment.

Introduction

An organization is an instrument for achieving organizational goals. Every organization
has its own structure which defines authority and responsibility to accomplish the
objective of the organization. When organization decides to terminate workers,
downsize and restructure, such events can result in negative organizational outeomes
including emplovee distrust, dissatisfaction and even counterproductive work
behaviors. Organizations are open systems they affect the environment and get affected
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Keywords: job satisfaction at workplace is very important aspects
Job satisfaction and of employee’s life. An employee is more comfortable
Orgamzational when he 15 satisfied with his job. This satisfaction may
citizenship behavior result in positive commitment among the employees.
(OCB). This paper is an attempt to find out the relationshi

between impact of job satisfaction on nrgnmmtmn
citizenship behavior among the employees
manufacturing and service sector. Also, the gender
difference on job satisfaction and OCB is also
attempted to be found out. The data was collected on
Likert scale from the employees wnrkm in Gwalior
(India). The data was validated through %mhilit}r. The
research also tried to find out the underlying factors of
job  satisfaction and ||:|rg.'1r1iz:1tm:||'1aijr1 citizenship
ehavior, The result of the study was indicated a
positive linear relationship between job satisfaction
and organizational citizenship behavior. The finding
also supported that there is no difference between
males and females on job satisfaction and
organizational citizenship behavior.

Introduction

Job satisfaction has been defined differently by different researchers. Some believe that
Job satisfaction simply refers to how content an individual is, with his or her job. While
the others believe that it is not as simple as this definition suggests and instead it refers
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Keywords: The study examined the impact of system and information
. . quality on use intention of online retailers. Svstem guality

Online Retailers, pertains to the efforts that companies make to manage the

System, Information, products sold by the companies. It also indicates the

intention realizability of the promises made o the customer.

Information quality pertains to information that is relevant
and robust for use the customers. Lastly, use intention
indicates the proclivity of customers to use a particular service.
Standardized gquestionnaire of Ahn et al (2007) was used to
collect the data for the variables. The data was collected from
250 respondents. The factor analf:asis yielded that all three
constructs were univariate. Multiple regression indicates that
both system quality and information guality strongly affect use
intention of online retailers,

Introduction

Omline Retailing is all the rage in the current scenario. It is picking up at a rapid pace,
and today everything from grocery to cosmetics, to medicines and even travel packages
can be picked online. However, this entire explosion of websites means, that consumers
do have to pick and choose what website is in their comfort space, and which one is not.
A physical store gets evaluated in multitude of ways. Similarly, an online retailer too gets
evaluated in several ways.

This current study picks up two dimensions for the same -system quality and
information quality. System quality, in very simple words represents the mechanics put
into place by an organization to be able to offer the services it is promising to. Similarly,
information quality exacts the kind of information that is available on the retailer’s
wehsite that makes the choice and decision making a richer and functionally useful
aspect for the user.
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K.;{m_- The motive behind this research paper is to know the
CSR, Perception impact of a company’s Corporate Social Responsibility
Aummw.;, 31:1;1:]&]115_ {GEE] policy on the buying behavior of customers. CSR is

what a firm returns to the society for the services that it is
receiving like land, resources, labor, ete., so it is a practice
to contribute back to the society in the form of Social or
Environmental concerns. CSR policies of different
companies are usually distingnished between Good & Bad,
and ranks are also given to the companies based on their
CSR. The research is conducted in comparison of two
brands of automaobiles namely Maruti & TATA, considering
their respective CSR ranks. For the research, a self-
designed questionnaire was prepared which was further
standardized. The sindy sample was of Management
students. This research aims to stiudy CSR along with its
aspects and perspective of students towards it The study
resulted in different factors for Maruti and TATA for buying
Behavior. Also, t-test resulted in the difference in buying
behavior for these brands.

Introduction

CSR or Corporate Social Responsibility is a well-known term nowadays, used by most of
us our daily lives. It refers to the accountability of a firm towards society. It consists of
various forms like towards employees, city, nation, the globe as a whole and also the
environmental concerns. The primary features of CSR contain (1) Providing a proper
working facility for the emplovees; (2) Giving the best possible product to the
customers; (3) Creating abundant no. of jobs for the neighbourhood society; ete. But in
this paper, we are discussing the extra initiatives that firms take as a concern for their
responsibility like Charities, Environmental concerns, etc. Every year companies are
ranked on the hases of their respective CSRs' and ranks are allotted to them on the basis
of their activities. These ranks are given by the agencies and professionals of the field,
thus companies could he easily distinguished between good and bad. In this paper we
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Keywords: In this paper, we derive the solution of fractional
Laplace transform, kinetic equation with Laplace and Fourier transforms.
Fourier transform, Their respective solutions are given in terms of Mittag-
Fractional kinetic Leffler function and their generalization, which can
equation, Mittag- also be re%l;esented as Fox's H-function. The result
Leffler function, Saigo- proved in this paper is application to wide range of
Maeda operator. engineering, astrophysics and physical science.
Introduction

The important of mathematical physics in distinguished astrophysical has attracted
astronomers and physicists to pay more attention to available mathematical tools
that can we widely use to solving several problems of physics and astrophysics.

A star (like the Sun) can be taken as a symmetric gas sphere in thermal and
hydrostatic equilibrium with negligible rotation and magnetic fields. The star is
characterized by its mass, luminosity, effective surface temperature, radins, central
density and central temperature. The stellar structures and their mathematical
models are investigated on the basis of the above characteristics in addition to some
additional information related to the equation of state, nuclear energy generation
rate, and opacity. Such stellar models describe how mass, pressure, temperature, and
luminosity vary outward from the center of the star. The assumptions of thermal
equilibrium and hydrostatic equilibrinm indicate that there is no time dependence in
the mathematical model, which involve mathematical equations describing the
internal structure of the star Kourganoff [10], Perdang [19], Clayton [3]. Energy in
such stellar structures is produced by the process of chemieal reactions
(thermonuclear reactions). Computation of such chemical reactions is of prime
importance as it plays a central role in the evolution of such stellar structures. The
two most important nuclear reactions (eycles) in stars, during their evolution, are the
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Keyurords: When we refer to the Banking Systems then the security is

Web Security, at a higher stake since the time internet crossed roads with

CAPTCHA, OTP or the banks. The data security is very eritical to be managed

One-Time Password, sinee the last few vears due to varions hacking technigues.
i When we are so much dependent on web then it creates a

Hfu:fﬁ:g&';l (UBA), dread of loss to our d.at:pe'['hf statistics also reveal that 15

million people across United States become a vietim to

anomaly detection, Identity Theft, online. There is a collective loss of %50

phishing. billion. 100 million Americans faced problems due to these
onlineg data thefts or Identity Thefts. The paper discusses
the methodologies for CAPTCHA, OTP and UBA for user
authentication and we also discuss about the web security
through these methods.

Introduction

In today’s world of Internet and engineering the major risk appears on user data.
This user data includes all kinds of login credentials, credit card details and personal
details. This type of social engineering attack is called Phishing. Phishing often
happens when a hacker sends a spooked e-mail, text message or instant message,
camouflaged as a reliable unit. This leads for the victim to click on a malevolent link
to install a malware. This in turn freezes the system and all the important eredentials
are revealed. Theft, unauthorized purchases or stealing of funds can be some of the
few harms the attack and reveal of information can cause. [1]

When we refer to an organization then this attack may cause severe financial and
potential value decreasing losses such as loss in market shares, customer trust and
maost importantly loss of reputation. The security threats that these malwares may
cause can also be worse for the company as the company may have a hard time to
overcome that loss. [1]



SPRINGER LINK

Findajournal  Publishwithus  Track yourresearch (Q search

Home > DECISION > Article

Interactions between macro-prudential
framework and macroeconomic indicators

Research Article | Published: 11 March 2019

Volume 46, pages 59-73,(2019)  Cite this article

Jaspreet Kaur 4, Navita Nathani & Resham Chopra

g];mn Accesses !:H Citation Explore all metrics =

Abstract
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Keywords: The study was conducted to determining the Impact of
Brand Trust, Brand Brand Trust, Brand Values and Am:g;talnhtyp Non-
Values, Brand Vegetarian Brands available in Gwalior Region. The
Acceptability study was conducted to identify the cause and effect

relationship among brand trust, brand values and
acceptability of non-vegetarian brands in Gwalior, The
causal research was focused primarily on identifving
the underlying factors that determined the relationship
among brand trust, brand values and acceptability of
brands. The survey method was used for data
collection. For the study of this research work non
probability sampling technique was used on 250
respondents. The final results of analysis confirmed
that Brand Trust, Brand Values were having significant
cause and effect relationship with Acceptability of
Brands so with the help of it we came to the conclusion
that organizations must focus on the Brand Trust &
Brand Values so that Brands can be Accepted.

Introduction

The Indian market has given an opportunity for consumers to select one out of
several similar brands available in the market. Nowadays, the Indian market has
become highly competitive and consumer driven,

From the producer's point of view, it is a very diffieult task to understand "Consumer
satisfaction” upon “Acceptability of Brands”. This understanding helps the producer
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Keywords: E-advertising has brought great opoortunities for
Social Networking, marketers and therefore it has attracted interest of lot
Brand Recognition, of scholars towards this area. With this regard, many
Effectiveness of E- concepts have been created, such as ecustomer
Advertisement, satisfaction, customer  loyalty, perceived e-
Purchase Intention advertisement  efficiency, customer experiences

customer buying behaviour, customer equity, an
others. This increasing number of users of internet
have also forced organization to restructure their
promotions keeping in mind both online and virtual
conditions.

The main aim of this research paper is identify the
impact of e-advertisement on purchase intentions of
consumers. The study was conducted on a sample size
of 276 respondents identified using non probability
purposive sampling technique. The results indicated
significant impact of Social networking was found on
Brand recognition and effectiveness of e-advertisement
farther Brand recognition was found to be having
significant effect on customer purchase intention.
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Abstract

MY RJ is the fourth largest RJ radio station owned by NEWS 365 Group in India. It is spread over 7 states across
India and has 17 stations in different cities. It was launched in Gwalior in the year 2007 on fifth of August. The
brand proposition of MY RJ is ‘jiyo ji bhar ke' which inspires the listeners and urges them to follow their heart. MY
RJ has bagged many accomplishments like releasing the first Radio Documentary. This organization is one of its
kinds to work on 'poll working' and then designing the music pieces to be played in each show. The Organization
at the introductory phase was facing many challenges to reach the target audience. The case uses the third person
storytelling in the opening paragraph and dialogue form to describe the main hurdles and their overcoming

strategies.
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Abstract

The case deals with the Capital Finserv Limited, financer of consumer durable products. The company has been
financing in consumer durables products at 136 locations PAN India in 11 segments. Gwalior branch of Capital
Finserve Limited was established on 23rd October 2014. The company was providing EMI finance on durable at 0%
rate of interest to customers. The Company was dependent on the dealers for finance to customers. There was a
problem of financing to the customers due to their perception and behavior and generating awareness of

enhancing business amongst the local dealers.
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RELATED

The case highlights the financial issues when investing in mutual funds, such as CFund allocation value not

disclosed, hidden charges charged by the companies and financial illiteracy amaong investors. These problems

proved to be major challenges faced by the Mutual Fund industries but do not seem to be directly related. JN Ltd

found it difficult to cope with the situation but try to provide a new platfouram to minimize the issues.




Product details

. ; Employability for Employment

............. Case - Reference no. 419-0025-1

Subject category: Human Resource Management / Organisational Behaviour

Authors: Tarika Singh Sikarwar (Prestige Institute of Management and Research, Gwalior); Satish

Bansal (Prestige Institute of Management and Ressarch, Gwalior); Manish Dubey (Prestige Institute

o of Management and Research, Gwalior); Swapna Nigam {Jiwaji University); Bhanu Tomar (Prestige

Institute of Management and Research, Gwalior)
Compact case Published in: 2019

Length: 3 pages

Data source: Field research

Topics: Equity research; Human resource; Recruitment; Training; Talent management; Retention;
Employbility

ABOUT SETTINGS RELATED

ABOUT SETTINGS RELATED

Abstract

The present case is a narrative and dialogue based case which gives a clear description of employee retention and
employability skill gap between employer and employee in equity research firms. MrY, head of company Z which
deals in stock market, situated in Gwalior (MF) with main office is located in Bangalore. On April 24, 2015, MrY was
relaxing after a hectic sitting on terminal for last Shours, then he received a call from Mr X, head office for

regarding the recruitment pending on the vacant seats of research analysts since last one year.
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Abstract

The objective of the case is to teach students how technology was making alternative media more attractive,
weaning the customers away from print media. The case outlines problems of the Indian print industry, it also
points to the possible solutions and their implications on various decision variables. The case summarized current
state of print media highlighting key challenges and issues. The case also discusses the inactive thought process in
young minds in the wake of declining reading habits. The case uses third person storytelling narration in the

introductory part and the main problem is highlighted through essay method.
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Abstract

The objective of the case is to teach students how technaology was making alternative media more attractive,

weaning the customers away from print media. The case outlines problems of the Indian print industry, it also

points to the possible solutions and their implications on various decision variables. The case summarized current

state of print media highlighting key challenges and issues. The case also discusses the inactive thought process in

young minds in the wake of declining reading habits. The case uses third person storytelling narration in the

introductory part and the main problem is highlighted through essay method.
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Abstract

Yashodha Group, a2 newly established company in the field of development of real-estate, launched a new project
named Dream Heights. In their last project they achieved the heights of success, but now the time had changed
due to this and the sale of housing units became very low. The case highlights the major problems regarding the
low sales of housing units. The case involves a key role played by Mr Singh (MD) to find out the major problems of

low sales.



Product details

Compact case

ABOUT

Abstract

SETTINGS

Absenteeism Apprehension

Case - Reference no. 419-0026-1

Subject category: Human Resource Management / Organisational Behaviour

Authors: Chanda Gulati (Prestige Institute of Management and Research, Gwalior); Pranshuman
Parashar (Prestige Institute of Management and Research, Gwalior); Rajesh Gupta (Prestige Institute
of Management and Res=arch, Gwalior); Preeti Sharma (Prestige Institute of Management and
Research, Gwalior); Minu Baranwal (Prestige Institute of Management and Research, Gwalior)

Published in: 2012

Length: 3 pages
Data source: Field research

Topics: Human resource management; Absenteeism; Recruitment policy

RELATED

The case highlights the anxiety of a HR manager in resolving the absenteeizm issues of local recruits in the Hotel

Royal Park. General lack of responsibility among local recruits manifesting higher absenteeism is concerning the

management. In spite of putting all the efforts, the absentesism of local recruits are not being curtailed. The hotel

management is struggling to embed changes in the HR recruitment, training and welfare policies to make the

employees comfortable, happy and regular.
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Abstract

This case discusses the attitudinal problem of employees at an executive level who join an organization with very
high expectations in terms of salary and job profile. The managers at senior level face the problem of lack of
understanding amaong these officers. The case also throws light on the methads of recruitment. Since no aptitude
and attitude tests are conducted for selection of executives by the organization discussed in the case, it was not
possible to ensure that the best candidates were selected. The case also compels students to think the way they
consider their jobs.
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Abstract

This case relates to problems faced in a newspaper. The newspaper is doing well otherwise, but is facing a specific
issue of the delay in delivery of newspaper in the marning hours. The case is written in dialogue form, and involves
the senior staff of a local edition who discuss what could possibly be wrong with the whole system such that it is

affecting the newspaper.
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Abstract

Bajaj Allianz Life Insurance Co Ltd, is the one of India leading life insurance brand the company. The case deals

with the concern of Mr Sapra, towards the decrease in the performance graph of new recruiters as well as the

stagnant performance of the senior level employees who were recently promoted. The case also highlights the

various reasons for the unproductive performance of new recruits and the undesirable attitude of senior level

employees towards becoming more responsible employes. The case is exploratory in nature and the introductory

and the main problem is highlighted through situation based story in the case.
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Abstract

This case is about MrVinod Sapra who is working with Bajaj Allianz as a branch manager and has a huge clientele

base. The case discusses the various methods (ethical, unethical) which Mr Sapra adopted to increase his clintele.



Compact case

ABOUT

Abstract

SETTINGS

Market Dynamism Leads to Do Something Innovative

Case - Reference no. 519-0064-1

Subject category: Marketing

Authors: Nischay K Upamannyu {Prestige Institute of Management and Research, Gwalior); Vani
Agarwal (Prestige Institute of Management and Research, Gwalior); Kuldeep Chauhan (Prestige
Institute of Management and Research, Gwalior); Pratiksha Kulshrestha (Prestige Institute of
Management and Research, Gwalior); Shashi Kumar Sharma (Prestige Institute of Management and

Research, Gwalior)
Published in: 2019

Length: 4 pages
Data source: Field research
Topics: Service quality; Service delivery; Customer satisfaction

RELATED

The case is a critical instance case, in which specific incidents and their ramifications are depicted. The case is
based on a real life situation facad by 4-year-old Pvt Ltd Partnership Company, which is having its operations at
three different locations, in Gwalior, Madhya Pradesh (India). The case deals with the problem of growth, high cost

and maintaining teaching quality issues. The forecast of the promoters of the firm that the education sector at

school level had limitless opportunities. The case also highlights the opportunities that were available to the firm

to turn around and attract more students for their firm.
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Abstract

The case relates to a newspaper that is doing well in Central India. The case is from the eyes of 2 HR executive who
looks at the organization and the different departments along with the inter-linkages. Though the going is very
smooth, there are small hiccups and issues that keep arising. These challenges make the ride sub-optimal.



Product details

i Unequal Work Equal Wages

Case - Reference no. 419-0030-1

Subject category: Human Resource Management / Organisational Behaviour

Authors: Richa Banerjee (Prestige Institute of Management and Research, Gwalior); Smirita
Bhadouria (Prestige Institute of Management and Research, Gwalior); Lazey Bhutia {Prestige

. Institute of Management and Research, Gwalior); Meghna Goel (Jamia Millia Islamia Central
University); Radhika Agarwal (Prestige Institute of Management and Research, Gwalior); Prateek

Chaurasiya (Prestige Institute of Management and Research, Gwalior)
Compact case

Published in: 2012

Length: 3 pages
Data source: Field research
Topics: Absentesism; Interpersonal conflict; Workers participation in management

ABOUT SETTINGS RELATED

Abstract

The case is related to a leading tyre cord manufacturing organization situated in Bhopal, MP {Indiz). The
organization is facing the prablem of unequal work load, which is identified when an external agency conducted

study in plant. The plant head undertook various steps to sclve the problem to get some fruitful results,



